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I know m y junk, really!

• 10 years Online Marketing 
Experience

• Last 6 years devoted 
entirely to Search Engine 
Marketing

MMG (Outrider)

Marketleap – a Digital Impact 
Company – now Acxiom Digital

Global Strategies Intl. –
Neo@Ogilvy

First Computer 

First Website Topic 





Organic Search Engine Strategies

• How Search Results are Displayed 

• Keyword Research

• What a Search Engine Does

• Content, content, content

• Link Building



Goals of Search Engine Opt im izat ion 
( SEO)

• Build your site so it will be discovered by the 
search engines 

• Design each page so it can be thoroughly 
crawled and indexed properly

• Build in SEO Best Practices so potential 
customers can find your products and/or services 
easily



How Searchers Search

1. Develop query: 75% of searchers search on 3-
word phrases – or more

2. Search and Scan: Searcher filters SERP 
(Search Engine Results Page) listing through 
collection of words in their head

3. Click, Scan, Repeat: Click on the first link that 
resembles what they are looking for, scan your 
site and…

Engage with your site or Go back to SERP



A Visible Page is a Clickable Page




